TOP 10 THINGS TO KNOW WHEN
MARKETING TO HISPANICS
1.  Blogging is popular amongst US Hispanics, showing more interest in some instances than the general US population. 
2.  One of the major barriers to Hispanic marketing is hiring and training bilingual customer service staff. 
3.  Have a realistic and objective strategy in place when marketing to Hispanics. You cannot compare the Hispanic market with the general market. 
4.  Commit. Successful multicultural marketing will require the right support system, resources and infrastructure from Web site translation to customer service. 
5.  It is not necessary to translate entire Web sites. Consider translating 5-10% of important lead generating pages as a test ground. Use the results to determine if you should translate more. 
6.  The most popular segmentation of the Hispanic market is by geography. Language, income and country of origin follow. 
7.  Over 21 Latin American countries encompass “Hispanic” including Mexicans, Puerto Ricans and Cubans. You must market multi-culturally within the Hispanic segment. 
8.  Image and music search along with email and shopping are popular uses for Hispanics and Latin Americans online. 
9.  Search marketers may find Spanish keywords to be at a significantly lower cost than keywords in English. Consider launching a local PPC campaign based upon popular Spanish keywords with your market. 
10.  Look at the associated costs with adding Hispanic marketing to your mix as an asset, not an expense.
