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NSSEA Releases 2006 Retail Market Awareness Study

Silver Spring, MD  — The National School Supply and Equipment Association (NSSEA) has released its latest member service publication, the 2006 NSSEA Retail Market Awareness Study. This study, conducted by Perry Research Professionals this spring, reports on teachers’ knowledge of parent-teacher stores, including their spending patterns, funding sources, shopping preferences, and factors that influence their purchasing decisions. New this year were questions about the teacher tax credit available for school-related items purchased with private funds. 

Telephone interviews were held with 282 teachers in a random sample of private pre-K teachers, public pre-K teachers, and public K-12 teachers (split approximately evenly between grades). In addition, some additional research was done among a sampling of private school teachers as well. This survey was previously conducted in 2001 and 2004 and findings were compared where applicable.  

Here is a sample of the findings in NSSEA’s latest research report:

· Two-thirds of teachers surveyed were aware of parent-teacher stores and 93% of those aware have shopped in these stores.  

· Teachers who shop at parent-teacher stores expected to spend an average of $493 at those stores.  All teachers combined (including those who don’t shop at parent-teacher stores) expect to spend an average of $306 in those stores.  

· When teachers spend their own money, on average they spend 30% of that money at parent-teacher stores. Discount stores have a similar “share of wallet” of teachers’ personal money at 33%.

· 62% of all teachers surveyed have purchased from a parent-teacher store.  Among those aware of parent-teacher stores, an impressive 93% have purchased from them—an average of 4.7 times in the last 12 months.  

· On average, teachers surveyed expected to spend a total of $826 on school supplies in the 2005-2006 school year and an additional $926 on instructional materials.  This means, on average, these teachers expected to spend $1,802 on materials for their classrooms by the end of the 2005-2006 school year.  

· With an estimated 3.2 million public elementary and secondary teachers (NCES, 2005), this represents an estimated $5.8 billion in educational products purchased by public school teachers.  This is up from an estimated $4.2 billion in 2003-2004.

This report is available free to NSSEA members as part of their membership benefits; nonmembers may purchase a copy for $199. To obtain a preview copy for media coverage, please send email to awatts@nssea.org or call (800) 395-5550, ext. 31. Full credit must be given to NSSEA. No re-sale or distribution of this material to any party outside your organization is permitted. For more information on NSSEA, please visit <www.nssea.org>. 
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